
By Brenda Erdahl 

The Maple Lake Messenger and Annan-
dale Advocate have provided local news 
since the 1800’s. These two weekly periodi-
cals are created locally by Paw Publications 
and continue to be the most reliable source 
for local news and information.  They  create 
many special community projects through-
out the year, from the award-winning spoof 
paper, The Maple Flake to the Summer and 
Winter guide. They utilize print and social 
media to get your message out and they do 
it in an attractive manner that also delivers 
useful and entertaining content.

Paw Publications also provides printing 
copy and dessign services. They print forms, 
signs and posters for many area businesses. 
They can print and design almost anything 
else you have in mind including stamps, 
labels, cards and raffl e tickets.

When it comes to signage and posters, 
they can custom design almost anything on 
almost any medium from posters and ban-
ners to yard signs and metal plaques.

Some of Paw Publications best work, 
both design and editorial, can be seen in their 
special projects.

Lake Country Lure – Business Buzz  
This monthly insert appears in both the 

Maple Lake Messenger and the Annandale 
Advocate to reach 4,000 plus paid subscrib-
ers. Businesses have the chance to tell their 
story in a two-page business profi le then 
choose another month for a half-page adver-
tisement. Profi les are written and designed 
by our award-winning team and combined 
with a creative layout that makes use of 
photos and graphics. Build your reputation, 
enhance your community image, promote 
new services, celebrate an anniversary, 
advertise for career opportunities or tell us 
about an expansion – in other words, build a 
buzz about your business.

All Business Profi les like this one can 
also be found online. Use your phone cam-
era on the QR code below to bull up all the 
area business profi les. If you are interested 
in creating a Business Profi le for your busi-
ness contact them a year in advance. These 
monthly profi les sell out every year!

Holiday Gift Guide
The Holiday Gift Guide is packed with 

local events and activities for families during 
the Christmas holidays and is distributed in 
both the Advocate and the Messenger. The 
Gift Guide is also an advertiser’s ticket to 
get 50% off ads in the Annandale Advocate 
and the Maple Lake Messenger during the 
holiday season.

Maple Flake
This award-winning publication is a 

spoof on the Maple Lake Messenger and is 
always well received for its humorous and 
off-the wall articles. The Flake is the offi cial 
publication of The Maple Lake Ice Fishing 
Derby, the largest event of its kind in Min-
nesota. To advertise in it, is to reach an esti-
mated 20,000 people attending the derby on 
Maple Lake.

Winter Guide 
The Annandale Advocate’s annual Winter 

Guide reaches 3,500 people each year and 
includes feature stories, an events calendar, 
area map, information on state and local 
parks, fi shing, local shops, restaurants and 
so much more.

Parade Program
The St. Patrick’s Parade program is dis-

tributed in the Messenger and the Advocate 
the week before the big St. Patrick’s Day 
Celebration in Maple Lake. It features the 
parade line-up, pictures and so much more. 
It’s also handed out during the parade, which 
makes it a great way to get your business 
name out there.

Sports Programs
Irish Sports Fans love receiving game day 

sports programs on their electronic device. 
These programs keep student athletes in the 
spotlight with these on-line sports programs 
are viewed and shared through social media, 
email registration and local news websites. 
Programs include player photos, game day 
images, schedules, results, news coverage, 
rosters and more. 

Cardinal Sports Fans receive a premium 
keepsake program handed out at each home 
match that contains photos of the players, 
staff, cheerleaders, game recaps and team 
rosters. Area businesses love to advertise in 
both sports programs showing support for 
their community. 

Sports programs provide a wonderful 
platform for advertisers to inves in the future 
of their business while supporting sports 
programs. Ten percent of all proceeds from 
Cardinal Sports Programs, fund Annandale 
school athletics and activities.

Grad Issue
Give the high school graduate in your life 

a pat on the back in the annual Grad Issue. 
These publications are distributed in every 
spring. Seniors get their picture in the paper 
plus a little write up about their activities and 
future plans. It’s a great way to highlight the 

momentous occasion to the community. 
Many choose to do so with a childhood 
image combined with a graduation photo.

Lifestyle
The Lifestyle Issue is distributed in 

the Messenger just in time for Mothers’ 
Day and Fishing Opener. The Lifestyle 

issue is the spot to spring into action and 
make a big splash. Local advertisers fi ll the 
pages with spring sales and events and paw 
publications news staff fi ll the pages with all 
kinds of local information for the communi-
ty.  Lifestyle is the perfect place for families 
and businesses to kickoff summer on a busy 
weekend.

Spring Home Lawn and Garden
A two-part special section in the Annan-

dale Advocate and the Maple Lake Mes-
senger will feature home, lawn and garden 
tips for consumers relevant to the upcoming 
summer season. The fi rst part focuses on 
lawn and garden, and the second part focuses 
on home improvements. 

Summer Guide
Summer draws large crowds into the 

Heart of the Lakes area and the Summer-
Guide can be found in nearly everly home 
and cabin in the area throughout the sum-
mer! The Summer Guide includes a local 
events calendar, area map, information on 
state and local parks, fi shing, local shops, 
restaurants and more. Businesses are invited 
to tap into this huge market.

Community Guide
This booklet-size guide serves as the lead-

ing promotional piece for Maple Lake and 
the surrounding area while providing local 
residents with a handy reference resource to 
their community that is used year-round. The 
Messenger prints 8,000 copies in the sum-
mer of each year and mails them to all Maple 
Lake addresses and neighboring addresses 
in Buffalo and Annandale. That’s more than 
most other area community publications and 
all of them go directly into the hands of local 
residents. Copies are also inserted into the 
Newcomer packets from the school and posi-
tioned for availability with local businesses 
and realtors.

Gear-Head Gazette
This is the offi cial program of the Gear-

Head Get Together, Maple Lake’s larg-
est event of the year. It features stories on 
local gear heads and is the perfect platform 
to give your business a little attention. The 
Gazette is inserted into the Messenger and 
the Advocate the week before the celebration 
in August, and handed out during the event.

School Calendar
The Messenger also produces and prints 

the Maple Lake school calendar. Every year 
Maple Lake public schools mail out nearly 

3,000 of these calendars to every 
student address in Maple Lake. 
Additional copies are left with the 
school for new student and staff 
members to pick up. Calendars 
include all school closings, activ-
ities, sporting events, plays, choir, 
band, school board meetings and 
more. Exclusive monthly banner 
advertisements are available to 
local businesses to pay for the pro-
duction of these calendars. There 
is one monthly banner ad per page 
and two banner ads per monthly 
spread. Directories banner ads and 
spots are available.

Printing
The Messenger also produces 

and prints the Maple Lake Proper-
ty Owners Association booklets and 
many other community projects. If 
you would like to keep your print 
jobs local and support your commu-
nity on your next print job contact 
paw publications and they will match 
or beat your current print job quote 
and best of all they are local so no 
shipping charges!
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Paw Publications provides more than local news

Celebrating an Anniversary in 2026? – Contact Business Buzz at 320-963-3813   © Business Buzz – Paw Publications

Fishing Opener 

Kicks off Summer

Fish Rule Changes go in effect 

See MN DNR Regulations

Build Mom a Bluebird Box

Mothers Day is May 11th

Local events Grow

in Popularity

Your summer guide to fun is here. 

See page 4 dates and hours
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By Paige Turner

Hours of bickering between 

the United States and Mexi-

can governments have led to a 

surprising proposal regarding 

the body of water soon to be 

formerly known as the Gulf of 

Mexico.

Much to the dismay of well, 

everybody, somehow the focus 

of the debate has landed on this 

little dot on the map we call 

Maple Lake.

The Secretary of the Depart-

ment of Dumb Ideas, Holden 

D’bag announced early last 

week that the president of Mex-

ico has agreed to “not put up a 

stink” (the secretary’s words not 

this reporters) if the US agrees 

to give her country something in 

return for renaming the Gulf of 

Mexico the Gulf of America.

“The Gulf of Mexico has 

been called that for roughly 

400 years. We have maps in 

our museums dating back to the 

1600s showing as much. It is 

f t asured past and

body of water for another.

“As a tribute to our two coun-

tries long-standing friendship, 

we suggest naming one of 

your many rivers, bays, lakes, 
d ’t re which

matter of some politician clos-

ing his eyes and dropping his 

fi nger on a map.

As you can imagine, social 

media has exploded since the 

secretary’s announcement, and 
d th

to snub regulars without a reser-

vation, and there is congestion 

on city streets in the middle of 

the day!

“It’s like Gear-Head without 

all the old cars, or the laughter,” 

one old timer remarked.

A New Mayor in 

Town?
After Candidate’s 

Failed Attempt for 

U.S. President, he sets 

sights on Maple Lake. 

See Pages 3-4

Maple Lake is the target in an 

international name trade!

Win one of three 

Trips in 2025

All-expense paid, 

vacations – worth an 

estimated $150,000

See Pages 6-7

FlakeMaple 

Maple Lake may be in for a name change to resolve an international dispute. An artist render-

ing of the new sign (inset) translated reads “Lake of Ice.”  Images by Cam Raman & Drew Itmaself
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There is plenty of 

Holiday Cheer to be 

found at the many 

Community events.

A good time awaits 

all for people of all 

ages in  Maple Lake 

on Dec. 6th

Christmas in 
Maple Lake

Page 13

A day of festive 
family fun can be 

had in downtown 

Annandale 

Main Street
Holiday Dec. 13INSIDEINSIDE

The 2025 Holiday 

Events Calendar

Page 4

Maple Lake •  Annandale & Surrounding CommunitiesSANTA’S FAVORITE COOKIE RECIPE !    PAGE 7
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• Christmas Eve - NO SCHOOL
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28

• PTA Meeting, 5 p.m.

• School Board Meeting, 7 p.m.

� December Cold Moon

•Christmas Day - NO SCHOOL •Kwanzaa Begins  

•Christmas Vacation-NO SCHOOL

2025December

B  A  N  K

agency@lakecentral.bank

220 State Hwy 55 N., Suite #3  Maple Lake, MN
320-963-31

63www.lakecentral .bankGrow with Lake Central

Sunday Monday Tuesday Wednesday Thursday Friday
Saturday

• Pearl Harbor Day

•Christmas Vacation-NO SCHOOL

•New Year’s Eve

�  December New Moon

•Christmas Vacation-NO SCHOOL

 �  December  Full Moon

•Christmas in Maple Lake 10 a.m. - 2 p.m.

•Hanukkah Begins 

•Hanukkah Ends 
• Last School Day Before Christmas Vacation

•Christmas Vacation-NO SCHOOL

Inserts, Printing Projects 
and online  Media projects

Lifestyle & 

Grad Issues

Maple Lake will host the 14th Annual Gear-Head Get Together and Swap Meet on Saturday,  August 16, 2025. Enjoy this complimentary 

issue of the Gear-Head Gazette fi lled with all the details you will need to attend this free event hosted by the Maple Lake Chamber. 

Stop in and see it’s much more than a car show! 
Photos from Messenger Archives

Live Music     
Robby Vee and Pullstart Diesel 

will entertain on the Main 
Stage. Information and times 

inside.  Page 3

Est. 2011

FREE – EVENT MAP INSIDE!

t M le Lake is a gear head’s dream

Geared Up! 
Powerhouse Mobile Dyno 
revved to be back in 2025

 Page 3

E!MAP INSIDE!

Supplement of Maple Lake Messenger and Annandale Advocate  l  Saturday, August 16, 2025

The Story Behind The
14th Annual

Gearhead Tee Shirt

See Pages 8-9

Maple Flake - Gearhead Gazette

Holiday

Gift Guide

Maple Lake Irish School Calendar

2025-2026

School
Calendars

Paw publications is proud to create and distrubute many special projects that benefi t 
the community and local business. Many of these projects are inserted to subscrib-
ers or distributed at local events and shared on social media.

inside
Directory Listings
Food options
Parks and Lakes
Community Events 
Yearly Activity Guide
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DIRECTORYMaple Lake Lake Property Owners Association
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www.MapleLakePropertyOwners.com • www.MapleLakeFishingDerby.com

ML-LPOA 

Friday, July 4, 2025

Maple Lake Boat Parade 

Friday, August 29, 2025

ML-LPOA End of Summer Event

Saturday, February 7, 2026

Maple Lake Ice Fishing Derby

SEE PAGE 8S G 8

Photo by Kathy Sanberg

Heart of the Lakes 
Winter  and 

                                   Summer Guides

Maple Lake   
Community

Guide

Maple Lake 
Lake Property OwnersDirectory

Cenex Lake Region Co-op & The Country StoreHwy. 55 • Maple Lake • 320-963-6074

A proud member of the Maple Lake Community for nearly 100 years. 
FUEL UP 

before the 
big game!

GO
IRISH!

© Maple Lake Messenger*    320-963-3813

*Do not reproduce without written authorization 

24 HOUR SERVICELight ★ Medium ★ Heavy Duty Towing
       

Proud supporter of Irish Sports Programs!

MAPLE LAKE IR ISH
Schedule

HARDWARE • WINDOWS • DOORS • STAIN • LUMBER & PLYWOOD • ESTIMATING

320-963-3612www.maplelakelumber.com120 OAK AVENUE SOUTH • MAPLE LAKE

NEIL’SFL      R COVERINGCARPET • CERAMIC • VINYL • HARDWOODCOMMERCIAL • RESIDENTIALLike us on Facebook!neilsfl oorcovering@gmail.comwww.neilsfl oorcovering.comSTORE: 763-684-0600CELL: 612-759-3856
270 State Hwy. 55 N.E. ◆ Buff alo, MN 55313

Date Time Game & Location 
Results

Thursday, Aug 28 6:00PM  Menahga at Maple LakeFriday, Sep 5 7:00PM   Maple Lake at  Ashby-Brandon-Evansville Friday, Sep 12 7:00PM Long Prairie-Grey Eagle at Maple Lake Friday, Sep 19 7:00PM  Benson at Maple LakeFriday, Sep 26 7:00PM  Maple Lake at  Belgrade-BrootenFriday, Oct 3 2:00PM   Maple Lake at USA Upsala-SwanvilleFriday, Oct 10 7:00PM   West Central Area at Maple LakeWednesday, Oct 15 7:00PM Maple Lake at Browerville

WIN-30-24

OT LOSS 14-16

WIN-48-0

WIN-38-14

★

WIN-14-12

★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★

★

Upsala High School415 S Main St, Upsala, MN 56384

MAPLE LAKE 

IRISH

MAPLE LAKE IRISH 
VA R S I T Y  F O O T B A L L

Friday, October 3
7:00 p.m.

A W AY  G A M E

100years
Irish Sports 

Coverage

OVER

Digital Game 
Program Here

25
20

Upsala -Swanville 

PATRIOTS

Online Sports Programs
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History This Week
October 1, 1890
Yosemite National Park

was created, eventually 

becoming one of the most

heavily visited national

parks in the country.

Maple Lake 
football team 
wins again
The team upset BBE Jaguars

away on the road 14-12

Page 7

Page 6

Halloween 
Coloring Contest 
Contest goes until October

31 and winners will be picked

in the November 5 issue.

By John Holler
Wright County Communication Specialist

At the Sept. 23 meeting of the Wright County Board, the

commissioners unanimously approved setting the 2026 pre-

liminary certified levy – the amount paid through property

taxes – of $106,016,926, which represents 47 percent of the

county’s proposed 2026 budget.

The process of arriving at the final budget and levy num-

bers began in the spring and ramped up over the last three

months. The $106 million figure represents a 5.57 percent in-

crease from the 2025 levy.

Wright County Administrator Greg Kryzer said that, de-

spite challenges the county faced due to things beyond its con-

trol, the county board, Administration and county departments

worked together to bring forth as lean a budget as it could.

“We took a holistic view of everything and looked at the

trends over the last three to five years and cut everywhere we

possibly could on the administrative level to present the board

with the budget that you see here today,” Kryzer said.

Challenges included cost shifts from the state and federal

governments, eight open union contract negotiations, in-

creases in employee health care costs, rising equipment costs,

supplies, and technology upgrades/contracts. The 2026 budget

priorities included improving and maintaining standard serv-

ices, public safety, securing non-traditional funding/partner-

ships/grants, maintaining and improving infrastructure and

providing for economic growth.

Among the expenses in the 2026 county budget, 26 percent

are general government (primarily employee wages), followed

by highway operations (25 percent), public safety (22 per-

cent), Human Services (14 percent), debt service (5 percent),

public health (3 percent), parks and recreation (2 percent),

miscellaneous (2 percent) and natural resource conservation

(1 percent).

The Maple Lake

Subscribe Today! See Subscription form on Page 9       – Online subscriptions available

By Brenda Erdahl
A picture-perfect fall day helped to make St.

Timothy’s 72nd Annual Fall Festival a roaring

success, Sunday, Sept. 28. 

A large crowd came out to enjoy the activities

including pull tabs, a cake walk and bottle blast,

bingo, kids’ games, meat raffles and more – plus

there was plenty of good eating.

“From start to finish, the energy was electric,

and the community spirit was on full display,”

Event Co-Chair Charlene Wurm said. 
Jimmy Parchem works hard to move a heavy load in the kiddie tractor pedal pull at Sunday’s Fall Festival. Photo by Brenda Erdahl

By Brenda Erdahl
Savannah Engler, 13 of Maple Lake, has a passion for soft-

ball. 

Savannah plays for the Maple Lake Softball and Central

Minnesota Athletics Stampede. This summer she became one

of just a few 13U fastpitch athletes in the state selected to rep-

resent Minnesota at the USSSA All-American Games in Viera,

Florida. 

According to her dad, Chad, Savannah has been playing ball

since she was five years old as part of the local T-

ball program. She started softball at the age of eight,

but it was when she joined the traveling league at

nine years old that her love for the sport really took

off. 

Her coach, Coach Figueroa (Figgy) said, “Savan-

nah’s fierce determination and work ethic allowed

her to be a natural leader for her 13U Hornets team.”

13U Hornets is the name of her USSSA All-

American team and was comprised of top 13U play-

ers from around the country. The girls met for the

first time in Florida on July 28th at the opening cer-

emony of the weeklong event. They had one day to

practice together before the weeklong tournament

started.

“At first it was a little hard because we were shy,

but at the first game we started talking a lot and hav-

ing a lot of fun together,” Savannah said. 

“It was a lot of fun and a cool experience,” she

said. “I liked playing with all the other girls and see-

ing how everyone played from different states. We

all still talk even now that we are all back to our dif-

ferent homes and I hope to see them again for some-

thing like this.”

Although the Hornets didn’t win it all, they did

well enough to continue playing for four days.

There was one game in particular Savannah won’t

forget anytime soon. 

The Hornets were down 0-11 and managed to

rally in the next two innings for a remarkable 12-11

win. 

“We all stayed positive and worked really hard

as a team,” Savannah said. 

Fall Festival is fun for all

County Board   continued on page 8

Fall festival   continued on page 9 

Preliminary
levy is set

Ballplayer is among the elite

Pictured above, Savannah Engler, left, poses for a picture with

Coach Figgy, leader of the All-American 13U Hornets.   
Photo submitted Ballplayer   continued on page 8

Lake Central Insurance Services

320-963-3163
www.lakecentral.bank • agency@lakecentral.bank

220 HWY 55 N., SUITE 3• MAPLE LAKE 

ANNANDALE • MAPLE LAKE • CLEARWATER
By Brenda Erdahl

You might think October is the busy 

time of year for the Costume Shoppe 

and you would be right, it is. But so is 

November, December and January. In 

fact, there’s never a dull moment at this 

unique store located on Division Street in 

Maple Lake.

Owned by former Ringling Brothers 

Barnum and Bailey Circus performer 

and professional clown, Tricia Manuel, 

it’s Halloween every day at the Costume 

Shoppe.

It’s a rare occasion when one or more 

of their thousands of costumes isn’t out 

on the streets making somebody’s party, 

fundraiser or event a little more colorful 

and fun. In Manuel’s 31 years doing busi-

ness, she’s found there’s always some 

occasion in need of a creative get-up, 

and people come from all over Central 

Minnesota for Manuel’s costumes spe-

cifi cally. That’s because the Maple Lake 

Costume Shoppe offers better value than 

other costume shops, is “second to none” 

when it comes to customer service, is laid 

out in a unique way that allows people 

to browse, has generous rental times and 

provides costumes that are always clean 

and disinfected, Manuel said.

Accessibility and variety
The Maple Lake Costume Shoppe is 

open 9 a.m. to 5 p.m. fi ve days a week, all 

year round which means customers don’t 

have to worry about making an appoint-

ment, they can just stop in and browse 

anytime they are in the neighborhood.

In October, for the Halloween sea-

son, The Costume Shoppe offers extend-

ed hours. But Manuel doesn’t just carry 

Halloween costumes. She has costumes 

for all the holidays from Christmas and 

Easter to St. Patrick’s Day and October 

Fest.

She owns 20 Easter Bunny costumes 

alone and they are all in high demand 

come Easter time. Most of them go to 

organizations like local Lions clubs, 

Commercial clubs and churches for their 

celebrations. It’s the same around Christ-

mas for Santa Claus, Mrs. Claus and 

his elves. She also has just about every 

Christmas mascot you can think of, from 

Frosty the Snowman to Rudolph the Red 

Nose Reindeer and Frozen’s Olaf. She 

even has a Christmas tree with working 

lights.

Need a President Roosevelt costume 

for a history assignment? No problem, 

they have costumes from all eras - 1880 

to 1980 and more - plus Renaissance 

garb, all the Disney princesses and 

usiness
uzzB

September 2025

CountryLake Lure The Maple Lake

- Continued on page 2

The Costume Shoppe has a look for every occasion

The Costume Shoppe staff  go above and beyond to make your experience enjoyable 

and memorable. Pictured above is Julia Swanson, left, with her mom and owner Tricia 

Manuel, right. The Costume Shoppe, located on Division Street in Maple Lake is open 

9 a.m. to 5 p.m. fi ve days a week, all year round. Not pictured, Mary Christian is the 

third member of their valuable staff .

www.thecostumeshop.us
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Advertising Deadlines 
Messenger & Advocate
Display Ads – Monday at 4:00 p.m.
Classifi ed Ads – Tuesday at Noon

Lake Country Lure
Display/Classifi ed Ads – 4:00 p.m. Monday of Press Week

Publication Size
11” column width x 21.5” column height - SAU 

Area Coverage
Central Wright County– Maple Lake, Annandale, 
Albion, Buffalo, Chantham, Fairhaven, Marysville, 
Monticello, Clearwater, Corinna, Lynden, South 
Haven, French Lake, Kingston, Southside, Kimball, St. 
Augusta & Silver Creek Townships

Subscription Rates

Out-of-County . . . . . . . . . . . . . . . . . . . . . . . $38
Out-of-State . . . . . . . . . . . . . . . . . . . . . . . . . $52
Snow Bird. . . . . . . . . . . . . . . . . . . . . . . . . . .  $42
  (Multiple Addresses)

E-Edition Only . . . . . . . . . . . . . . . . . . . . . .  $30

Advocate  &  Messenger   

Copy & Design Rates

$72

Classifi ed Ads ONE RUN IN ADVOCATE & MESSENGER - BLACK INK

  Double Sided Printing
   250 QUANTITY = 500 IMPRESSIONS
   Receive 500 price break

COPIES PAPER  BLACK CMY PER PIECE PER PIECE
PRINTED PRICE INK INK BLACK COLOR

– 100 .10 .15 .25 .25 .50 
+100 .08 .10 .20 .18 .38 
+ 250  .06 .09 .14 .15 .29
+ 500 .05 .07 .12 .12 .24
+1000 .04 .05 .09 .09 .18
+5000 .03 .03 .07 .06 .13

The Maple LakeThe Maple Lake
$35 l $68

2 Year 
$39 l $76

2 Year 

$14 l Display 
Advocate • Messenger 

1x2 $28 
2x2 $56

2x5 $140 
3x5 $210

3 LINES  $14 
4 LINES  $18 

5 LINES  $22
6 LINES  $26

$10 l Line Ad
4-5 WORDS A LINE

COLUMN INCH

FIRST TWO LINES

Advertising Rates

Graphic Design  CHARGED PER HOUR OF TIME AT       $80
 Minimum   APPLIED TO ANY FILE CHANGE . . . . . . . . . . . . . . . . . . . . . . . . $15
 External Disc Handeling MINIMUM CHANGE APPLIED. . . .$15
 AD Design WITH AD RUN IN ONE OF OUR PUBLICATIONS. . . . . . .FREE

Obituaries
INCLUDES 1 PHOTO

$25l Card of Thanks
SAY THANK YOU  4-INCH SPOT

YOUR  ANNOUNCEMENT AS LARGE AS YOU WANT!  USE AD DISPLAY RATES PRICE PER PUBLICATION!Special Announcements BIRTHDAY • ANNIVERSARY  • THANK YOU • CONDOLENCES • ENGAGEMENT • CHILD BIRTH

$25l Announcements
4-INCH SPOT  INCLUDES PHOTO

$50

– 1 YEAR –
104  ISSUES

Artwork and Files

FULL COLOR PRICE 
ADD TWO COLUMNS  

SIDE 1

 .15¢
SIDE 2

 .09¢250 lCOPIES
  $6000

    TOTALl
  11x17 Printing
   X2 Pricing Using 
    Above chart

 .30¢
BLACK

250 lCOPIES
 .58¢

COLOR
$75

    TOTAL
$145
    TOTAL

Your Full Service Print Shop   l Email your sample & we’ll quote it or price match!

ADD .20¢ PER COPYADD .10¢ PER COPY
SPECIALTY PAPER CARD STOCK

$15l Letters

Add $5 to any Subscription for E-Edition

Out-of-State . . . . . . . . . . . . . . . . . . . . . . . . . $52
Snow Bird. . . . . . . . . . . . . . . . . . . . . . . . . . . $49
  (Multiple Addresses)
E-Edition Only . . . . . . . . . . . . . . . . . . . . . . $35

Physical Offi  ce Closed on Tuesdays-drop box & voice mail availableIf  physical Offi  ce door locked-drop box & voice mail available

SECOND RUN $13.30 PCI**

 $8 Cutting Charge applied where applicable

Public Notices.....................$1.40 per line

ADD A
PUB. $15

A $1 Credit Card charge applied to all payments

1 column 1.694

2 column 3.556

3 column 5.417

4 column 7.278

5 column  9.139

6 column 11.0

2x2  Advocate or Messenger

B/W $29.80
COLOR $39.00

2x2 Advocate & Messenger

B/W $53.64
COLOR $70.20

3x5 3 WEEK RUN w/discounts

B/W (REG $670.50) $402.30
COLOR (REG $877.50) $526.50

Column Width Sizes

Color Display Ad* $975

Black Display Ad* $745

Display Ad Starting Points 

PER COLUMN INCH. . . . . . . . . . . . . . . . . .

PER COLUMN INCH. . . . . . . . . . . . . . . . . .

Advocate & Messenger
BEST AD RATE

10
%

 O
FF

 

15
%

 O
FF

 

• Messenger/Advocate ad 15”+
• Any 3 week consecutive ad run
• Any Non-Profi t organization
• DISCOUNTS MAY BE COMBINED

Ad placement in
Advocate and 

Messenger

– Same ad must run during all six ad runs

 Print & Insert in Messenger   $300     8.5X11 COLOR COPY
Print & Insert in Annandale   $600     8.5X11 COLOR COPY

.10¢l Insert Rate
.12 ZONED

PER 
PUB.

ADD A
PUB. $15 FREE TO SUBSCRIBERS

 LETTERS MAY BE EDITED

Keep Business Local l Your Community depends on it!

*Receive up to 50% off ad rate  w/ 1 YEAR AD CONTRACT - Minimum of 12 ads required


